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Table Of How to Use the Report

Info-Tech's Category Reports provide a comprehensive evaluation of popular products in the
o n e n s Network Monitoring market. This buyer’s guide is designed to help prospective purchasers make
better decisions by leveraging the experiences of real users.

The data in this report is collected from real end users, meticulously verified for veracity,

Data Quadrant exhaustively analyzed, and visualized in easy to understand charts and graphs. Each product is
compared and contrasted with all other vendors in their category to create a holistic, unbiased view
Category Overview of the product landscape.

Use this report to determine which product is right for your organization. For highly detailed reports
on individual products, see Info-Tech's Product Scorecard.

Vendor Capability Summary
Vendor Capabilities

Product Feature Summary
Product Features

Emotional Footprint Summary

Emotional Footprint
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Software
Directory

NETWORK MONITORING
SOFTWARE

Selecting software can be overwhelming and
one of the biggest challenges facing
organizations is understanding the
marketplace and identifying all of the available
vendors and products. The Software Directory
is a comprehensive list of all relevant software
vendors in a particular category. Use this page

to create the right vendor shortlist by exploring

all of the options available to your
organization.
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Software Network Monitoring Software
Directory
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NETWORK MONITORING % Ne.Mo. Network Monitoring =} NetBrain £+ NetFort LANGuardian
SOFTWARE

Selecting software can be overwhelming and <« Netmon n Netreo OmniCenter O NetScout TruView

one of the biggest challenges facing

organizations is understanding the

marketplace and identifying all of the available

vendors and products. The Software Directory

is a comprehensive list of all relevant software . . . .
vendors In a particular category. Use this page @ NetVizura NetFlow Analyzer 0 Network Operations Management 2 Network Performance Monitoring
to create the right vendor shortlist by exploring

all of the options available to your

organization.

N NMSaa$S Network Monitoring v Omnipliance Q 0p5 Monitor
© OpenNMS Platform Opsview Monitor Paessler PRTG
< Panopta & Pulseway © Real User Monitoring
® RG System . ﬁ;ﬁ;%%%iﬁe(lﬁgﬂ;al Network Performance o ggp Fault Management Suite (FMS)
.f SevOne Platform & Softinventive Lab Total Network Monitor 2 SolarWinds Network Performance Monitor
%z SpiceWorks Network Monitor Statseeker @ ThousandEyes Endpoint Agent
@ Viavi Observer Analyzer  WhatsUp Gold B Zabbix
© Zenoss Service Dynamics @ Zoho Site24x7 Network Monitoring
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SOFTWARE REVIEWS

Data Quadrant

PRODUCT FEATURES AND SATISFACTION

SolarWindsé NPM
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Corvil Analytics

ManageEngine OpManager
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Nl:l IBM Tivoli
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CA Network Monitoring
&
ConnectWise Automate
VENDOR EXPERIENCE AND CAPABILITIES 9.2
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Assess vendor and product performance at a glance and use the Software Reviews
Data Quadrant to identify which products and vendors are leadings the pack and
which are trailing.

Network
Monitoring

The Software Reviews Data Quadrant evaluates and ranks products based on feedback
from IT and business professionals. The placement of a software in the Data Quadrant
indicates its relative ranking as well as its categorization.

The Complete Software
Experience

When distilled down, the software experience is shaped by both the experience with the
software and the relationship with the vendor. Evaluating enterprise software along these
two dimensions provides a comprehensive understanding of the product and helps
identify vendors that can deliver on both.

Vendor
Experience and
Capabilities

The vendor relationship is calculated in
a weighted average of the satisfaction
scores tied to vendor capabilities (e.g.
software implementation, training,
software, combined with user customer support, product roadmap) as
satisfaction across top product well as emotional response ratings
features. toward the vendor (e.g. trustworthy,
respectful, fair).

Product
Features and
Satisfaction

The satisfaction is captured in
the overall satisfaction score,
which is driven by the likelihood
of users to recommend the

Note: The axes ranges are dynamically adjusted based on
minimum and maximum values in the dataset.

Product Feature

v = Emotional Footprint Emotional
Satisfaction &

Summary & Footprint
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This page provides a high level summary of product performance within the Network Monitoring category. Products are ranked by a composite satisfaction score (Composite

-
Score) that averages four different areas of evaluation: Net Emotional Footprint, Vendor Capabilities, Product Features, and Likeliness to Recommend. The Net Emotional
Footprint Score measures user emotional response ratings of the vendor (e.g. trustworthy, respectful, fair).

Use this data to get a sense of the field, and to see how the products you're considering stack up.

NET EMOTIONAL NET EMOTIONAL VENDOR PRODUCT LIKELINESS TO NUMBER OF
VENDOR COMPOSITE SCORE FOOTPRINT FOOTPRINT DISTRIBUTION CAPABILITIES FEATURES RECOMMEND REVIEWS

Corvil Analytics 9.1/10 +96 e B 84% 85% 96% 20

= ManageEngine OpManager 8.4/10 +90 e | B - — 79% 78% 84% 36

4 Cisco Prime Infrastructure 8.1/10 +78 . | %E 77% 79% 85% 34

SolarWinds Network Performance 8.1/10 +78 . N . %E 77% 80% 83% 29

- |BM Tivoli Monitoring 8.0/10 +79 . 1 %E 14% 76% 82% 46

6 B Operations Manager 7.7/10 +77 . ey %E 76% 75% 82% 76

7 O Network Operations Management 7.5/10 +75 . i %E 74% 75% 80% 32

8 N Nagios XI 7.4/10 <75 @ N IV 72 75% 78% 64

9 @ CA Network Monitoring Solutions 7.0/10 +71 @ i N 74% 74% 72% 52
10 & ConnectWise Automate 6.4/10 +6 . _ . nmosm 68% 46% 85%

CATEGORY REPORT 8 Tt B G = e = Lo Copebiny v Lo Sty =) fiptuct festre v Eiptec fetre = Eppotiona Fotprin &) Eomtom 6
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|Ege This page summarizes user satisfaction with a variety of vendor capabilities regarding their product offering(s). Look for strong and consistent performance across the
Vendor a pa I I v su m ma rv board when assembling your shortlist, and follow-up on areas of concern during the evaluation and negotiation processes.

OVERALL PRODUCT AVAILABILITY
VENDOR CAPABILITY BUSINESS VALUE | BREADTH OF QUALITY OF STRATEGY AND | USABILITYAND | VENDOR EASE OF DATA EASE OF IT EASE OF s || EEE
SATISEACTION CREATED FEATURES FEATURES RATE OF INTUITIVENESS | SUPPORT INTEGRATION ADMINISTRATION | CUSTOMIZATION | AR QWA IMPLEMENTATION

IMPROVEMENT

Corvil Analytics 84% 90% 85% 81% 89% 74% 91% 82% 80% 94% 78%

80% 81% 81% 79% 76% 81%
74% 74% 77% 79% 72% 75% 79%
Sola!-Winds Network Performance 77% 76% 79% 78% 4% 76% 71% 70% 4%

Monitor
e 76% 76% 78%  72% 16% 14% T1%  80% 75% @ T%  78%
Operations Manager ° = ° o g o o o o o o

ManageEngine OpManager 79% 79%

Cisco Prime Infrastructure 17% 717%

Network Operations Management 74% 713% 74% 75% 713% 713% 80% 712% 713% 713% 713% 713%

713% 77% 78% 69% 69% 75%

IBM Tivoli Monitoring 74% 74% 712% 74% N%

CA Network Monitoring Solutions 74% 76% 70% 712% N% 713% 74% 17% M% 74% 712%

Nagios XI 712% 74% M% 70% 713% 712% 73% 75% 68% 73%

ConnectWise Automate 68% 63% 66% 60% 59% 76% 713% 712% 65% 58%

VENDORS WITH INSUFFICIENT DATA
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= - - This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
Vendor a pa I I v SatISfa ctlon deeper into areas of particular interest or concern.

Vendor Capabilities Business Value Created

This table lists and briefly describes all vendor capabilities that are evaluated in the Network Monitoring software category. For your convenience, you The underlying purpose of software is to create value for employees, customers, partners and ultimately shareholders. As a result, it is imperative that

will also find longer descriptions of the capabilities under the capability subheadings in the subsequent pages. any software selection be aligned with the organization's needs and deliver enough business value to justify the cost. The data below highlights the
satisfaction level associated with the business value derived from various product offerings. Use this information to identify the software that
consistently creates business value for its customers.

Business Value Created The ability to bring value to the organization.

e PRMRPRE 60%

o1 IA
The ability to perf ide variety of tasks. i  oh oh
Breadth of Features e ability to perform a wide variety of tasks CorV| l gagt:;t%(es TPTW 40% 90 .
Quality of Features The ability to perform at or above industry standards CORVIL ANALYTICS Almost v
y ytop y : TOP PRODUCT Satisfies -
Product Strategy and Rate of Improvement The ability to adapt to market change. Disappoints -
Usabilit d Intuiti The abilitv to reduce training due to intuitive desi . . e ©6 6 06 0606 0 0 o o
Sability and Intuitiveness e ability to reduce training due to intuitive design. 2 SolarWinds Network Performance Monitor T"T™T"PPTPPPR 80%
Vendor Support The ability to receive timely and sufficient support. 3 % Cisco Prime Infrastructure ,i-. ,i-l ,i, ,i, ,i-. ,i, ,i| ,i, ,i, 80%
i The abili lessly i . .
Ease of Data Integration e ability to seamlessly integrate data 4 & ConnectWise Automate 'i' 'i' 'i' 'i' 'i' 'i' 'i' I'i'l 'i' 28%
Ease of IT Administration Ease of use of the backend user interface. ) )
5 B Microsoft Systems Center Operations Manager fi1 tﬁi fil fii fii til til lil 76%
Ease of Customization The ability to scale the solution to a business’ unique needs. s o 6 o 0 o o o
6 @ CA Network Monitoring Solutions T™TPPTPE 76%
Availability and Quality of Training Quality training allows employees to take full advantage of the software. s e o 0 0 0 o e
7 <= 1BM Tivoli Monitoring T™PTTPTTTPN 714%
Ease of Implementation The ability to implement the solution without unnecessary disruption.
8 = ManageEngine OpManager fi1 ti1 ti1 ril fi1 ti1 ti1 ril lil 74%
9 [ Network Operations Management fi1 tﬁi fil fii fii fﬁ1 til lil 73%
10 N Nagios XI fil fi1 fi‘ ti1 lil lil 70%
CATEGORY REPORT 8) Gnterts 22 Quadrant =) Gty =) Syt v ey =) Sy e v e =) ooy Footerint & Fonpme 8
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Vendor Capability Satisfaction

Breadth of Features

Users prefer to work with feature rich software that enables them to perform diverse series of tasks as opposed to one they find restrictive. The data
below highlights the satisfaction level associated with the breadth of features from various product offerings. Use this information to identify which
software offers valuable comprehensive functionality that extends beyond the basic level.

o 6 o o o
Delights 'Hl 'Hl 'n‘ 'Hl lnl 50%
o1 I
Corvil com L 1Y LI g5
%

CORVIL ANALYTICS _— e
TOP PRODUCT Satisfies 0%

Disappoints

2 ® ConnectWise Automate PERPPRhH®  83%
3 4 Cisco Prime Infrastructure PTPRPRRPRP  77%
4~ ManageEngine OpManager TTTTTTTY B
5 B Microsoft Systems Center Operations Manager TEPRREPRORR  76%
5 SolarWinds Network Performance Monitor PERRPORR  76%
7 N Nagios XI THRRTPRHhPR  76%
8  [JNetwork Operations Management PERRPORR | 74%
9 = IBM Tivoli Monitoring PTPRPRRPR 72%
10 | 9 CA Network Monitoring Solutions PEPRRPRR  70%

Vendor Capability

Vendor Capability v - Jendor Cap:

Summary

CATEGORY REPORT Table of mm Data

== Categor
& ) Contents =8 Quadrant = e

==/ Overview

This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig
deeper into areas of particular interest or concern.

Quality of Features

Feature quality is just as important as quantity. Software needs to do what you're purchasing it to do, easily, intuitively, reliably, and effectively. Use the
data in this section to gauge whether or not a product follows through on the marketing hype by delivering high quality features.

CORVIL ANALYTICS

TOP PRODUCT

10

% Cisco Prime Infrastructure

Delights

scomm L L L XX

Almost
Satisfies

Disappoints

SolarWinds Network Performance Monitor

= ManaQEEI‘Igine OpManager

B" Microsoft Systems Center Operations Manager

] Network Operations Management

% |BM Tivoli Monitoring

N Nagios XI

@ CA Network Monitoring Solutions

& ConnectWise Automate

Product Feature
Summary

v Product Feature
Satisfaction

Emotional Footprint

Summary

=ie
=ie
=i

=i
=i
=ie

=ie
=ie
=i

=l =l
sHe =He =He =R

=i
=ie

35%

S 8
%

Quality of Features

10%

Thhddd  8o%
ThhERR  79%
Thhddd  79%
ThhRRd  78%
ThhdRd  75%
ThhdPd  7e%
Thhddd  7e%
ThhERR  72%
ThhFRhP  63%

Emotional
& Footprint
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

Vendor Capability Satisfaction

- L] - a
Product Strategy and Rate of Improvement Usability and Intuitiveness
Purchasing software can be a significant commitment, so it's important to know if your vendor is serious about the need for constant improvement End user learning curves cost the organization money. Pay attention to your end users’ technical ability to determine how important UX is in your
and deliberate strategic direction. Vendors who don't stay on top of emerging needs and trends won't enable you to meet your business goals. Use the purchase.

data in this section to separate innovators from imposters.

e 6 o6 o o o . ;\\ o O O
peigs MPMTTNTM 63% ManageEngine peigns PN 33%
® )/\ e o o O Ma nager e o 06 0 0 o
Corvil oy PR N a9 S o RRRRRE = a1
CORVIL ANALYTICS et e, MANAGEENGINE i
TOP PRODUCT pimest 5% impraverment OPMANAGER plmost. 1% P
TOP PRODUCT

Disappoints - Disappoints
2 SolarWinds Network Performance Monitor fi1 tii tii fil !il lil lii lil lil 82% 2 <= IBM Tivoli Monitoring lil tii fil fi1 fil lil lil lii 78%
3  # ManageEngine OpManager fii fii fil fil fii tii lil til lil 80% 3 SolarWinds Network Performance Monitor fﬁl lil fil ti1 fi1 lil lil til til 78%
4 | i Cisco Prime Infrastructure tii tii fil !il fil til lil lil 74% 4  B® Microsoft Systems Center Operations Manager lil tii fil fi1 lii lil lil lii 76%
5 [ Network Operations Management tii fil fii tii tﬁi til lil 73% 5 [ Corvil Analytics lil fii tii fﬁ1 lil lil til lil 74%
6  E® Microsoft Systems Center Operations Manager tii fil !il fil ti1 lil lil 72% 6 & Cisco Prime Infrastructure lil lil tii fil fi1 lii lii lil lii 74%
7 N Nagios XI tii fil fii tii tﬁi til lil M% 7 L[] Network Operations Management fii tii fﬁ1 lil lil til lil 73%
8 <= IBM Tivoli Monitoring tii fil !il fil ti1 lil lil M% 8 @ CA Network Monitoring Solutions lil tii fil fi1 lii lii fi1 lii 73%
9 @ CA Network Monitoring Solutions fil fil fii tii fﬁl til lil M% 9 N Nagios XI ti1 fi1 lil fil til til 70%
10 & ConnectWise Automate lil fil !il fil ti1 lil lil 66% 10 & ConnectWise Automate lil fi1 lii lii fi1 lii 60%

CATEGORY REPORT 8 Grents 22 Quadrant =) Slasn =) Loy v e =) Elnrany e v e =) Sy oot &) Fpnne 10
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

Vendor Capability Satisfaction

Vendor Support Ease of Data Integration

The importance of vendor support will vary for each organization depending on internal capabilities, but there will always be issues that only the The ability to integrate with other systems is increasingly important; without this, manual data loading and extraction can be time-consuming and
vendor can resolve. Use the data in this section to see which vendors tend to under-service their product and which will offer quality support. prone to error. Use this section to see which vendors will cause headaches and which will make data integration easy.
o 6 6 0 0 o o o o o o
Delights 'n' 'Hl lnl 'Hl 'n‘ 'n. 'll 70% Delights 'n' 'Hl 'Hl 'Hl 37%
® )/\ e o o ® )/\ e o 0 0 o
Corvil e Y 1| = 91. Corvil R LT =N a>.
CORVIL ANALYTICS . CORVIL ANALYTICS . cororo
TOP PRODUCT e 5% TOP PRODUCT e 1% -
Disappoints - Disappoints
2 ¥ ManageEngine OpManager tii tii fil !il lil lii lil lil 81% 2 &% Cisco Prime Infrastructure tii tii fil !il lil lii lil lil 80%
3 L[ Network Operations Management fii fii tii fil fii tii lil til lil 80% 3  # ManageEngine OpManager tii fii tii fil fii tii lil til lil 79%
4 | i Cisco Prime Infrastructure tii tii fil !il lil til lil lil 77% 4 B Microsoft Systems Center Operations Manager tii tii fil !il fil lii lil lil 77%
5 SolarWinds Network Performance Monitor fil fil fii tii lil til lil 714% 5 <= IBM Tivoli Monitoring fii fii fil fil fii tii fﬁl til lil 77%
6 @ CA Network Monitoring Solutions tii fil !il fil lii lil lil 74% 6 @ CA Network Monitoring Solutions tii tii fil !il fil lii lil lil 77%
7  B® Microsoft Systems Center Operations Manager fii tii fil fii tii tﬁi til lil 74% 7  # ConnectWise Automate tii fii tii fil fii tii tﬁi til lil 76%
8 N Nagios XI tii fil !il fil lii lil lil 73% 8 SolarWinds Network Performance Monitor fi1 tii tii fil !il fil ti1 lil lil 76%
9 <= |IBM Tivoli Monitoring fii fil fil fii tii fﬁl til lil 73% 9 N Nagios XI fil fil fii tii fﬁl til lil 72%
10 & ConnectWise Automate lil lil fil !il fil ti1 lil lil 59% 10 [ Network Operations Management tii tii fil !il fil ti1 lil lil 72%
CATEGORY REpORT 8 Bk ) B =) e =) Yoo Camaiity v ) Yepdr Sty =) Bodct Festure v Eipict Fesure =) ool Footprit a) fnatora 0
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Vendor Capability Satisfaction

Ease of IT Administration

Administrative interfaces don't get the same attention as those built for end users, but they shouldn't be clunky or unintuitive. Use the data in this
section to determine which vendors make administration easy, so that your IT personnel can resolve issues and perform configurations efficiently and

effectively.

Delights 'i' 'il lil 'il 'i‘ 46%

solarwinds T T
gty 46%

SOLARWINDS NETWORK = 83
PERFORMANCE MONITOR e o
TOP PRODUCT

Disappoints 4%

2 = ManageEngine OpManager

3 B Corvil Analytics

4 B Microsoft Systems Center Operations Manager
5 i Cisco Prime Infrastructure

6 <= IBM Tivoli Monitoring

7 N Nagios XI

8 & ConnectWise Automate

9 [ Network Operations Management

10 & CA Network Monitoring Solutions

CATEGORY REPORT Table of mm Data

& ) Contents ®8 ' Quadrant
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=ie
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=ie
=ie

=ie
=ie
=i
=ie

=i
=ie
=ie

=ie
=i
=ie

=ie
=ie

=ie
=i
=ie

=i
=ie
=ie

=i
=ie

Vendor Capability
Summary

ThhEP 8%
TRRER 8%
ThhFR  80%
TRRER 7%
TRRER  78%
TRRER 7%
TRRER 7%
TRRER 7%
TRRER 7%

Vendor Capabilit
v Satisfactioﬁ'\ v

This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

deeper into areas of particular interest or concern.

Ease of Customization

Out-of-the-box functionality often isn't enough, especially for niche or industry-specific software, and the reason you're buying rather than building is to
save time and money in the first place. Don't get bogged down in a difficult customization; use the data in this section to make sure you can easily

achieve the functionality you need for your particular situation.

S T Y

Corvil o LY YL
CORVIL ANALYTICS

Disappoints  MfY
2 = ManageEngine OpManager
3 B Microsoft Systems Center Operations Manager
4 N Nagios XI
5 @ CA Network Monitoring Solutions
6 [ Network Operations Management
7 & Cisco Prime Infrastructure
8 & ConnectWise Automate
9 SolarWinds Network Performance Monitor

10 <= IBM Tivoli Monitoring

Product Feature v Product Feature
Summary Satisfaction

=ie
=ie

e e
He =He =He =He =He =He =R

Emotional Footprint

e =le =He =He =He =He =He =R =R

40%

Sl 80
%

Ease of
Customization

5%

5%

TPRRRR  T6%
PRRER 75%
ThhRd  75%
PhRRR  74%
ThhRP 7%
ThREP 2%
ThhRE  72%
PRRER %
ThhPP 6%
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This section provides detailed information on user satisfaction for each vendor capability regarding their product offering(s). Use these pages to dig

Vendor Capability Satisfaction

a - ] ] | L] ]
Availability and Quality of Training Ease of Implementation
Effective and readily available training enables users to get the most out of the software you've chosen. Use this section to make sure your vendor’s Choosing the right software is only the first step. Successfully implementing the new solution is necessary in order to realize its full value and promote
training programs and materials measure up. end user adoption. Use the data in this section to determine which software is easy to implement, and which may jeopardize your goals by causing

trouble in this stage.

3 Delights 'il ‘i‘ 'i' 'i' 'il li' 'i' 'i' 80% ManageEngin@ Delights 'ﬁ' 'il lil 'i' 39%
CorVil - Highly 'i‘ 'i‘ 15% OpManager Highly 'i" 'i" 'i‘ 'i‘ L4
Satisfies ° MANAG EENGINE Satisfies ° 81 %
CORVIL ANALYTICS - ] OPMANAGER -
TOP PRODUCT Satisoffes 5% — o Sa::s,o;es 7% ; :
TOP PRODUCT
Disappoints - Disappoints
2 = ManageEngine OpManager TILILXI LY 81% 2 @A CA Network Monitoring Solutions TITIIXIXX 79%
T™TTRTRTM T™reomw
3 % Cisco Prime Infrastructure til tii fi1 fii ril til lil til lil 75% 3 % Cisco Prime Infrastructure ril tii fii tii lil fii lil lil til 79%
4 [ Network Operations Management fi1 fil lii lii tii tii tii lil 73% 4 | B Microsoft Systems Center Operations Manager ti1 til tii lil til lil lii lil 78%
5 @ CA Network Monitoring Solutions fi1 lﬁi fil fii fii til lil 712% 5 [ Corvil Analytics ril tii fii tii lil fii lil lil til 78%
6  B® Microsoft Systems Center Operations Manager fil fil lii lii tii tii lil lil M% 6 <= IBM Tivoli Monitoring ti1 til tii lil til fil lii lil 75%
7 SolarWinds Network Performance Monitor TILXI LXK 70% 7 SolarWinds Network Performance Monitor TIE LI XL 74%
T™TTTOW T™eTTTeWw
8 <= IBM Tivoli Monitoring fil lii lii tii tii lil lil 69% 8 N Nagios XI til tii lil til lil lii lil 73%
9 N Nagios XI fii ril tii fii til lil 68% 9 [ Network Operations Management fii tii lil fii tii lil til 73%
10 & ConnectWise Automate fil fil lii lii tii tii tii lil 65% 10 & ConnectWise Automate fii til tii lil til fil ti1 lil 58%
CATEGORY REPORT &) Gontents 22 Quadrant =) Groiey = Loy o Vv S = Emary e v o =) Sy oot &) B 13
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This page summarizes user satisfaction with a variety of product features. While strong and consistent performance across the board is desirable, you may be willing to

P rOd u ct Fe at u re S u m ma rv tolerate low scores on features that don't impact your primary use case or core objectives. Use this high-level data to help plan and structure your product evaluation.

OVERALL NETWORK NETWORK NETWORK NETWORK NETWORK
FAULT NETWORK NETWORK NETWORK OPERATIONAL TRAFFIC
VENDOR FEATURE MANAGEMENT ANALYTICS COMPLIANCE CONFIGURATION ENVIRONMENT MAPPING PERFORMANCE QUALITY OF REPORTING DASHBOARD MONITORING

SATISFACTION MANAGEMENT MANAGEMENT MONITORING MANAGEMENT SERVICE

Corvil Analytics 85% 86% 83% 82% 82% 76% 92% 88% 85% 85% 90%

SolarWinds Network Performance 80% 78% 70% 88% 84% 78% 78% 83%

Monitor
78% 7% 82%

Cisco Prime Infrastructure 79% 75% 79%
82% 77% 78% 80% 82%

76% 713% 17%

77%

77%

ManageEngine OpManager 78% 77%

76% 74% 74% 78% 78% 76% 76%

IBM Tivoli Monitoring 76% 76% 76% 713% 76%

"oﬂg‘é"rg‘i;’:;:‘,ﬁatﬁ:gefe“t" 75% % 75% 75% 74% 75% 74% 77% 72% 3% 80%  77%

Nagios XI 75% 712% 77% 74% 712% 75% 74% 73%

Network Operations Management 75% 713% 77% 712% 79% 73% 712% 713% 718% 75% 80% 70%

74% 77%

CA Network Monitoring Solutions 74% 712% 74% 74% 75% 712% 712% 74% 75% M% 17% 17%

ConnectWise Automate 46% 63% 39% 47% 45% 48% 49% 39% 39% 43% 57% 38%
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Product Feature Satisfaction

Product Features

This table lists and describes all the features that are evaluated in the Network Monitoring software category. For your convenience, these
descriptions are repeated under the feature subheadings in the subsequent pages.

Fault Management

Network Analytics

Network Compliance
Management

Network Configuration
Management

Network Environment
Monitoring

Network Mapping

Network Performance
Management

Network Quality of Service
Network Reporting

Operational Dashboard

Traffic Monitoring

CATEGORY REPORT g Eablte o{
ontents

Includes logs, threat detection, root-cause analysis, and technical support and
troubleshooting.

Drive towards intelligent network operations by combining the power of automation and
monitoring data

Includes compliance controls, compliance rules engine, and compliance monitoring and
remediation

Includes change management, configuration logging, configuration backup, and
configuration policy checking.

Includes hardware sensors, water sensors, temperature monitoring, and motion sensors,
and other non-SNMP devices.

Includes auto network discovery, network visualization and visibility, and network
topology.

Includes network performance analysis, bandwidth monitoring, and capacity planning.

Includes quality of service (QoS) monitoring, and performance checks.

Includes dashboard visualizations and detailed summary reporting for data analysis.

Includes alerts and notifications, KPIs, visual analytics, and interactive features.

Includes traffic flow analysis, network traffic capturing and recording, and network traffic
Sensors.

am Data == Category
=8 Quadrant ==/ Overview

Summary

Vendor Capability v .\Sl:[;g?;c%aomability

This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

Fault Management

Includes logs, threat detection, root-cause analysis, and technical support and troubleshooting.

Delights 'i‘
o
Corvil ™ gty i
Satisfies
CORVIL ANALYTICS
TOP PRODUCT Satifies
Disappoints
2 i Cisco Prime Infrastructure
3 SolarWinds Network Performance Monitor
4  ~ ManageEngine OpManager
5 <= |BM Tivoli Monitoring
6 LI Network Operations Management
7 N Nagios XI
8 @ CA Network Monitoring Solutions
9  B® Microsoft Systems Center Operations Manager
10 & ConnectWise Automate

Product Feature v Product Feature
Summary Satisfaction
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Network Monitoring Category Report

Product Feature Satisfaction

Network Analytics

Drive towards intelligent network operations by combining the power of automation and monitoring data

This section provides detailed information on user satisfaction for each product feature.
Use these pages to dig deeper into areas of particular interest or concern.

INFO~TECH

S EARCH

Network Compliance Management

Includes compliance controls, compliance rules engine, and compliance monitoring and remediation

G R OUP

Delights 'i‘ 'i' 'i‘ 'i‘ 'i' 45% Delights 'i‘ 'i' 'i' 'i' 'i‘ 47%
1 )’\ . e o o o 1 )’\ n o O O
il R 1L O 53, il R 1 L S 82.
CORVIL ANALYTICS N CORVIL ANALYTICS
TOP PRODUCT pmes 15% TOP PRODUCT pimest 20% Management
Disappoints Disappoints
2 SolarWinds Network Performance Monitor lii lii fi1 fil lii lii lil lii lii 78% 2 % Cisco Prime Infrastructure til ti1 lil tii fil fi1 fil lil lil 79%
3 I Network Operations Management fii tii fi1 lii ril til lil til 77% 3  B® Microsoft Systems Center Operations Manager til lil fii tii fi1 lil lil til 75%
4 N Nagios XI TPTRRTPRPRR  77% 4 N Nagios XI TPTRRTRHP  74%
5 <= |BM Tivoli Monitoring fil tii fi1 lil fil til til til 76% 5 @ CA Network Monitoring Solutions fil lil fil ti1 fii lﬁl lil til 74%
6 ~ ManageEngine OpManager lii fi1 fil lii lii tii lii lii 76% 6  <=IBM Tivoli Monitoring lil tii fil fi1 lil lil lil 73%
7  E* Microsoft Systems Center Operations Manager fii tii fi1 lii ril til lil til 75% 7  ~ ManageEngine OpManager til lil fii tii fi1 lil 'i' til 73%
8 i Cisco Prime Infrastructure fi1 fil lii til lil lii lii 75% 8 [ Network Operations Management ti1 lil tii fil fi1 lil lii lil 72%
9 @ CA Network Monitoring Solutions fil tii fi1 lil fil fi1 til til 74% 9 SolarWinds Network Performance Monitor fil lil fil ti1 fii lﬁl lil til 70%
. e © 0 o e o o . e o o e © o o
10 & ConnectWise Automate T™'TT ™ 39% 10 & ConnectWise Automate ™ T'TE 47%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa ction Use these pages to dig deeper into areas of particular interest or concern.

Network Configuration Management Network Environment Monitoring

Includes change management, configuration logging, configuration backup, and configuration policy checking. Includes hardware sensors, water sensors, temperature monitoring, and motion sensors, and other non-SNMP devices.

Delights *RRE 38% solarwinds | Delights *"PRRE 54%
T SRR TTTTY S 53. e ORI D2 Wy RRRd Y 88
INFRASTRUCTURE Himost PERFORMANCE Amost
TOP PRODUCT MONITOR

Bespsiis . TOP PRODUCT Disappoints
2 7 ManageEngine OpManager fi‘ 'i' 'i' fi' li' fil 'i' li' 'i' 81% 2 i Corvil Analytics lii lii fii fil tii lil lil lii lii 82%
3 [ Corvil Analytics fi\ Iil fil fii lil lil til lil 80% 3 & Cisco Prime Infrastructure lil fil fi1 fii fil fil til til lil 79%
4 | [ Network Operations Management fi1 tii tii fil !il fil lii lil lil 79% al ~ ManageEngine OpManager 'i' 'i' 'i‘ 'i' fi' li' lﬁ' fi' li' 77%
5 SolarWinds Network Performance Monitor fii fil fil fii tii lil til lil 77% 5  <=IBM Tivoli Monitoring fi1 fii fil fil til til lil 76%
6 <= IBM Tivoli Monitoring tii tii fil !il fil lii lil lil 76% 6 N Nagios XI fii fil tii lii lil lii lii 75%
7 @ CA Network Monitoring Solutions fii fii fil fii fii tﬁi til lil 75% 7  B® Microsoft Systems Center Operations Manager ril tii fii tii ril til lil lil 75%
8  E® Microsoft Systems Center Operations Manager tii fil !il fil lii lil lil 74% 8 L[ Network Operations Management fii fil tii lii !il lii lii 73%
9 N Nagios XI fil fil fii tii fﬁl til lil 72% 9 @ CA Network Monitoring Solutions fil fi1 fii fil fil fii fi1 lil 72%
10 & ConnectWise Automate lil lil lii fil ti1 lil lil 45% 10 @ ConnectWise Automate lii fil lil tii lii !il til tii 48%

CATEGORY REPORT 8 Goents 22 Qoadrant = Slasiew )Y bty v ) et ) B feate v ) o ) oy Foateint &) Eoon 1”7



Network Monitoring Category Report INFO~TECH

S EARCH G R OUP

= - This section provides detailed information on user satisfaction for each product feature.
PrOd uct ea u re SatISfa ctl on Use these pages to dig deeper into areas of particular interest or concern.

Network Mapping Network Performance Management
Includes auto network discovery, network visualization and visibility, and network topology. Includes network performance analysis, bandwidth monitoring, and capacity planning.
SOIarWIndS Delights 'i“i”i”i“i‘ 46% Delights 'i“i“i”i”i“i“i‘ 4%

)
SOLARWINDS Hehly & & & _— 83 Corvil™ Highly X 21% 92
NETWORK CORVIL ANALYTICS
PERFORMANCE Catiats 14% b TOP PRODUCT i 5% e
MONITOR
TOP PRODUCT Disappoints - Disappoints
2 N Nagios XI til tii lil til fil lii lil lil 77% 2 SolarWinds Network Performance Monitor fi1 lii lii fii fil tii lil lil lii lii 84%
3 s Cisco Prime Infrastructure 'i" 'i'l 'i'l lil 'i" 'i" ‘i' 'il 77% 3 ~ ManageEngine OpManager 'i'l 'i'l fil li" 'i" 'i'l fil fil 'i‘ 'i" 82%
4 ~ ManageEngine OpManager fi' li' lil lii fil li‘ li' 'i' 77% 4 | % Cisco Prime Infrastructure lii lii fii fil tii lii lil lil til 78%
5 [ Corvil Analytics lil fii tii lil fii lil lil til lil 76% 5 [B* Microsoft Systems Center Operations Manager lii ril tii fii tii ril fii lil lil 77%
6 <= IBM Tivoli Monitoring tii lil til fil fi1 lil lil 74% 6 <= IBM Tivoli Monitoring lii fii fil tii lii !il lii lii 74%
7  E® Microsoft Systems Center Operations Manager fii tii lil fii tii ti1 til lil 74% 7 N Nagios XI tii fii tii ril til lil lil 74%
8 @ CA Network Monitoring Solutions til tii lil til fil fi1 lil lil 72% 8 @ CA Network Monitoring Solutions lii fii fil tii lii !il lii lii 74%
9 [ Network Operations Management fii tii lil fii tii ti1 lil lil 712% 9 [ Network Operations Management ril tii fii tii ril fii lil lil 73%
10 & ConnectWise Automate til lil lil til fil fi1 lil lii 49% 10 & ConnectWise Automate lii fil lil lil !il til lii 39%
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= - This section provides detailed information on user satisfaction for each product feature.
PrOd uct ea u re SatISfa ctl on Use these pages to dig deeper into areas of particular interest or concern.

Network Quality of Service Network Reporting

Includes quality of service (QoS) monitoring, and performance checks. Includes dashboard visualizations and detailed summary reporting for data analysis.

U IILLY SLLILL
Corvil ety & & . 88.. Corvil ¥ ey ® & & & i 85.,
CORVIL ANALYTICS |, CORVIL ANALYTICS
TOP PRODUCT oot 1% TOP PRODUCT oot 5%
Disappoints - Disappoints
2 % Cisco Prime Infrastructure lii lii fi1 fil lii til lil lii lii 79% 2 N Nagios XI tii lii !ii ti\ tii lil fil lil 79%
3 [ Network Operations Management fil fii fi1 lﬁi fil fil Iil fil 78% 3 SolarWinds Network Performance Monitor fi1 tii fil fii fii tii lil lil lil 78%
4 SolarWinds Network Performance Monitor lii fi1 fil lii lii lil lii lii 78% 4 = IBM Tivoli Monitoring fil tii lii !ii ti\ tii lil fil lil 78%
5 <= IBM Tivoli Monitoring fil tii fi1 lil fil til til til 78% 5 “» ManageEngine OpManager fil fil fii fii fil lil lil til 78%
6~ ManageEngine OpManager li' li' fi‘ lil lﬁ' li' 'i‘ fii li' 77% 6 i Cisco Prime Infrastructure lil fil tii lii !ii ti\ lii lil til lii 77%
7 @ CA Network Monitoring Solutions fil fii fi1 lﬁi fil fil Iil fil 75% 7 [ Network Operations Management tii fil fii fii tii lil lil lil 75%
8 N Nagios XI fi1 fil lii lii tii lii lii 73% 8  B® Microsoft Systems Center Operations Manager lii !ii ti\ tii lil fil lil 73%
9  B* Microsoft Systems Center Operations Manager tii fi1 lii ril tii lil til 72% 9 @ CA Network Monitoring Solutions fil fii fii tii til fii lil 71%
10 & ConnectWise Automate lii fil lil fil tii 39% 10 & ConnectWise Automate lil lii fii tii lil tii lil 43%
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This section provides detailed information on user satisfaction for each product feature.

PrOd uct Feat u re SatiSfa ction Use these pages to dig deeper into areas of particular interest or concern.

Operational Dashboard Traffic Monitoring

Includes alerts and notifications, KPIs, visual analytics, and interactive features. Includes traffic flow analysis, network traffic capturing and recording, and network traffic sensors.

SR 111 SR LIIIIL
Corvil ety & & & - 85, Corvil ey i 30% 90..
CORVIL ANALYTICS s CORVIL ANALYTICS
TOP PRODUCT oot 10% TOP PRODUCT oot 5%
Disappoints - Disappoints
2 &% Cisco Prime Infrastructure fi1 tii tii fil !il lil lii lil lil 80% 2 SolarWinds Network Performance Monitor fi1 lii lii fii fil fil lil lil lii 83%
3  * ManageEngine OpManager fii fii fil fil fii tii lil til lil 80% 3 % Cisco Prime Infrastructure ti1 fi1 lil fil tii fi1 fil lil til til 82%
4 | [ Network Operations Management tii tii fil !il lil lii lil lil 80% 4 ~ ManageEngine OpManager 'i' 'i‘ 'ﬁ' 'i' 'i‘ fil fi' li' li' fii 82%
5  B* Microsoft Systems Center Operations Manager fii tii fil fii lil lil til lil 80% 5 [B* Microsoft Systems Center Operations Manager lii 'i' tii fi1 tii lil til lil 77%
6 SolarWinds Network Performance Monitor tii tii fil !il lil lii lil lil 80% 6 @ CA Network Monitoring Solutions lii lii fii fil tii lii lil lii 17%
7 @ CA Network Monitoring Solutions fii fil fil fii tii lil til lil 77% 7 N Nagios XI lil fil tii fi1 fil lil til til 77%
8 = IBM Tivoli Monitoring tii tii fil !il fil lii lil lil 76% 8 <= IBM Tivoli Monitoring lii lii fii fil tii lil lil lii 76%
9 N Nagios XI fii tii fil fii tii lil til lil 714% 9 [ Network Operations Management 'i' tii fi1 tii fil til lil 70%
10 & ConnectWise Automate lil !il fil ti1 lil tii 57% 10 & ConnectWise Automate lil lii fil lil tii lii 38%
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Emotional Footprint
Summary

NET EMOTIONAL

VENDOR FOOTPRINT

NET EMOTIONAL
FOOTPRINT DISTRIBUTION

The Net Emotional Footprint measures high-level user sentiment towards particular product offerings. It aggregates emotional response ratings for various dimensions of the vendor-client relationship
and product effectiveness, creating a powerful indicator of overall user feeling toward the vendor and product. While purchasing decisions shouldn't be based on emotion, it's valuable to know what kind

of emotional response the vendor you're considering elicits from their users.

% - %
o) (o)
-100 to +19 +20 to +39 +60 to +79 +80 to +100

POSITIVE NEGATIVE

EMOTIONAL SPECTRUM SCALE
4 3 2 A4
NEGATIVE

EMOTIONAL
FOOTPRINT

+3 +4

POSITIVE

NEUTRAL to

STRONGEST
POSITIVE EMOTIONS

STRONGEST
NEGATIVE EMOTIONS

= Corvil Analytics +96 @

-- NEGATIVE

=

ManageEngine OpManager +90 @

1% NEGATIVE

= |BM Tivoli Monitoring +79 @
5% NEGATIVE

i Cisco Prime Infrastructure +78 '
6% NEGATIVE

SolarWinds Network Performance +78 '
4% NEGATIVE

B* Operations Manager +77 @
5% NEGATIVE

O Network Operations Management +75 @
5% NEGATIVE

N Nagios XI +75 @
6% NEGATIVE

@ CA Network Monitoring Solutions +71 @
6% NEGATIVE

# ConnectWise Automate +61 @
11% NEGATIVE
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_ RESPECTFUL CE | TRUSTWORTHY  [ELGO fﬁ#&é’fh’ﬁéw 91% OVER PROMISED PRODUCT DESPISED

84% POSITIVE ENHANCEMENTS

RELIABLE CYO  FRIENDLY 90% [EAAEtrE I oo, PRODUCT WASTES TIME DECEPTIVE
84% POSITIVE POLICIES ENHANCEMENTS
MU | | TRUSTWORTHY DU < EFFECTIVE OVER PROMISED - GREEDY
BEMMM | | RESPECTFUL - RELIABLE DECEPTIVE OVER PROMISED SELFISH

_ TRUSTWORTHY [E1cl | RESPECTFUL CIC | INTEGRITY 88% OVER PROMISED BUREAUCRATIC STAGNANT
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Network Monitoring Category Report

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.

POSITIVE NEGATIVE -100 to +19 +20 to +39 +60 to +79 +80 to +100

Emotional Footprint

EMOTIONAL SPECTRUM SCALE

4 3 2 A4

NEGATIVE

EMOTIONAL

FOOTPRINT

NEUTRAL POSITIVE

Service Experience

Disrespectful vs. Respectful

CATEGORY
Service
EXP erience 1 & Corvil Analytics +100@ NI
DISTRIBUTION -- -- 100%
2 & ConnectWise Automate +98 @ B |
DISTRIBUTION -- 98%
Good service matters. The last thing you need is . )
to be disrespected by your software vendor, or to 3 ManageEngine OpManager +97 e msmM
get bogged down by their ineptitude or neglect. ) )
This section displays data related to quality and & SolarWinds Network Performance Monitor  +93 e o nF
effectiveness of service, so you can know o o SRS )
whether you'll be treated well before and after 5 <= IBM Tivoli Monitoring +91 e I _
you've made the purchase. PISTRIBUTION 2% = 55%
6 O Network Operations Management +91 @ - 1IN
DISTRIBUTION -- 91%
7 B Microsoft Systems Center Operations Ma...  +9] e
DISTRIBUTION 1% 92%
g8 :: Cisco Prime Infrastructure +84 @ -
DISTRIBUTION 3% 87%
9 M Nagios X 7@ 10 I
' DISTRIBUTION 6% 84%
10 € CA Network Monitoring Solutions +78 @ | |
DISTRIBUTION 6% 84%
CATEGORY AVERAGE +89@ | B |
DISTRIBUTION 2% 91%
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Emotional Footprint

Service Experience

Bureaucratic vs. Efficient

1 & Corvil Analytics +IOOQ
2 ~ ManageEngine OpManager +97 e
3 < IBM Tivoli Monitoring +85 Q
4 s Cisco Prime Infrastructure +81@

5 B Microsoft Systems Center Operations Ma.. +8Q e

6 SolarWinds Network Performance Monitor = +7g .

7 N Nagios XI +75 '

8 [ Network Operations Management +72 '

9 < CA Network Monitoring Solutions +70 @

10 = ConnectWise Automate @

CATEGORY AVERAGE +76 '
CATEGORY RePORT 8 el 2 Bt =) Slaie

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
Footprint score, and to target areas of particular interest or concern.

EMOTIONAL SPECTRUM SCALE 0 (o] EMOTIONAL
Jo- % = ST © ® © © ©

NEGATIVE NEUTRAL POSITIVE POSITIVE NEGATIVE -100 to +19 +20 to +39 +60 to +79 +80 to +100

Service Experience

Neglectful vs. Caring

1 & Corvil Analytics «100@ NI
DISTRIBUTION -- -- 100% DISTRIBUTION -- -- 100%
_ 2 ~ ManageEngine OpManager +97 e _
DISTRIBUTION -- 97% DISTRIBUTION -- 97%
| B 3 O Network Operations Management +82 ] B |
DISTRIBUTION 4% 89% DISTRIBUTION 6% 88%
I NN 4 v NagiosXl 71@ | .
DISTRIBUTION 6% 87% DISTRIBUTION 6% 83%
I B 5 =8V Tivoli Monitoring o Wil
DISTRIBUTION 4% 84% DISTRIBUTION 7% 83%
I BN 6 - CiscoPrime Infrastructure 5@ 10 I
DISTRIBUTION 4% 82% DISTRIBUTION 6% 81%

7 [ Microsoft Systems Center Operations Ma... +74 @ B
DISTRIBUTION 6% 81% DISTRIBUTION 8% 82%

g8 @ CA Network Monitoring Solutions +713 @ B |
DISTRIBUTION 9% 81% DISTRIBUTION 6% 79%
| B 9 ~ SolarWinds Network Performance Monitor  +72 @ ] B
DISTRIBUTION 8% 78% DISTRIBUTION 7% 79%
| N | 10 # ConnectWise Automate © N N |
DISTRIBUTION 20% 66% DISTRIBUTION 16% 70%
T T 2@ 1 7 -

DISTRIBUTION 7% 83% DISTRIBUTION 7% 82%
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Emotional Footprint

Service Experience

Frustrating vs. Effective

1 & Corvil Analytics +IOOQ
2 SolarWinds Network Performance Monitor  +8g e
3 @ CA Network Monitoring Solutions +83 @
4 = IBM Tivoli Monitoring +81@
5 ~ ManageEngine OpManager +81 e
6 N Nagios XI +79 .
7 B Microsoft Systems Center Operations Ma... +78 '
g8 [ Network Operations Management +75 '
9  Cisco Prime Infrastructure +74 @
10 # ConnectWise Automate +32)
CATEGORY AVERAGE +74 '
CATEGORY REPORT g el 5 Qetrant = Glerie

INFO~TECH

S EARCH G R OUP

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
Footprint score, and to target areas of particular interest or concern.

EMOTIONAL SPECTRUM SCALE 0 (o] EMOTIONAL
Jo- % = ST © ® © © ©

NEGATIVE NEUTRAL POSITIVE POSITIVE NEGATIVE -100 to +19 +20 to +39 +60 to +79 +80 to +100

Service Experience

Wastes Time vs. Saves Time

1 & Corvil Analytics +05@ | NI
DISTRIBUTION -- -- 100% DISTRIBUTION -- 95%
BOUEENEE > - ManageEngine OpManager +89@ s
DISTRIBUTION 7% -- 93% DISTRIBUTION -- 89%
| B = BMTivoli Monitoring 5@ 1 NN
DISTRIBUTION 4% 87% DISTRIBUTION 4% 89%
| IR 4 ~ SolarWinds Network Performance Monitor  +82@ N
DISTRIBUTION 2% 83% DISTRIBUTION -- 82%
s 5 @ CA Network Monitoring Solutions +81@ | |
DISTRIBUTION 8% 89% DISTRIBUTION 2% 83%
| B | 6 L Network Operations Management +75@ I |
DISTRIBUTION 5% 84% DISTRIBUTION 3% 78%

7 N Nagios XI +74 @
DISTRIBUTION 4% 82% DISTRIBUTION 6% 80%

8 ¥ Microsoft Systems Center Operations Ma... +73@) | B
DISTRIBUTION 6% 81% DISTRIBUTION 7% 80%
B BN 5 CiscoPrime Infrastructure 4@ W= NN
DISTRIBUTION 10% 84% DISTRIBUTION 13% 77%
Bl DB 10« Cometise Auomate 0@ HE NN
DISTRIBUTION 23% 55% DISTRIBUTION 27% 57%
e B 2@ 1 1 -
DISTRIBUTION 7% 82% DISTRIBUTION 7% 80%
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Emotional Footprint

CATEGORY

Conflict

CATEGORY REPORT Table of wa Data s=" Category
& Contents =8 Quadrant ==/ Overview

will behave professionally when conflict arises.

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
Footprint score, and to target areas of particular interest or concern.

EMOTIONAL SPECTRUM SCALE 0 (o] EMOTIONAL
Jo- % = ST © ® © © ©

NEGATIVE NEUTRAL POSITIVE POSITIVE NEGATIVE -100 to +19 +20 to +39 +60 to +79 +80 to +100

Conflict Resolution

Lack Of Integrity vs. Integrity

Resolution 1 & Corvil Analytics +o5@ | NI
DISTRIBUTION -- 95%
2 ~ ManageEngine OpManager +91 Q B
DISTRIBUTION -- 91%
Disagreements are inevitable, but knowing your . .
vendor will handle them reasonably, fairly, and = SolarWinds Network Performance Monitor +BBQ N SN F
amiably can give you peace of mind. Use the i i
data in this section to understand which vendors 4 O Network Operations Management +856 I _

DISTRIBUTION 3% 88%

5 @ ConnectWise Automate +85° | _

DISTRIBUTION 2% 87%

6 : Cisco Prime Infrastructure +846 |

DISTRIBUTION 3% 87%

7 = IBM Tivoli Monitoring +75.

DISTRIBUTION 7% 83%

g8 B Microsoft Systems Center Operations Ma... ...75‘

DISTRIBUTION 5% 81%

9 < CA Network Monitoring Solutions +74' I _

DISTRIBUTION 4% 78%

10 N Nagios XI +71 ' I _

DISTRIBUTION 6% 77%

CATEGORY AVERAGE +80@ | ~1n

DISTRIBUTION 4% 84%
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Emotional Footprint

Conflict Resolution

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
Footprint score, and to target areas of particular interest or concern.

EMOTIONAL SPECTRUM SCALE 0 (o] EMOTIONAL
Jo- % = ST © ® © © ©

NEGATIVE NEUTRAL POSITIVE POSITIVE NEGATIVE -100 to +19 +20 to +39 +60 to +79 +80 to +100

Conflict Resolution

Vendor Friendly Policies vs. Client Friendly Selfish vs. Altruistic

Policies

1 i Corvil Analytics +956
2 ~ ManageEngine OpManager +91 e
3 : Cisco Prime Infrastructure +84Q
4 & ConnectWise Automate +BOQ
5 L Network Operations Management +78 '
6 N Nagios XI +72‘

7 SolarWinds Network Performance Monitor  +72 @)
g <= IBM Tivoli Monitoring +@
9 < CA Network Monitoring Solutions +68@

10 E® Microsoft Systems Center Operations Ma... ...53'

CATEGORY AVERAGE +76 .
@ Bl £ B = G

B 1 = conil Analytics +o5@ [ NN
DISTRIBUTION -- 95% DISTRIBUTION -- 95%

B | 2 ~ ManageEngine OpManager +91 Q D |
DISTRIBUTION -- 91% DISTRIBUTION -- 91%
/PN - BM Tivoli Monitoring +713@ 1 -
DISTRIBUTION 6% 3% 90% DISTRIBUTION 7% 13% 80%
| B  ;  ~ ConnectWise Automate 8@ 1 - 1N
DISTRIBUTION 7% 87% DISTRIBUTION 7% 75%
[N ;- Ciso Prime nrastuctre «co@ |1 NI
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- - This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
m o I o n a o o p rl n of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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Emotional Footprint

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
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parties are always looking to get the best deal,
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both be happy with the results. Use the data in
this section to determine which vendors will
negotiate pleasantly and in good faith.
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Emotional Footprint
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This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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- - This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
m o I o n a o o p rl n of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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- - This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
m o I o n a o o p rl n of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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Emotional Footprint

Strategy and Innovation
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This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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Emotional Footprint

Strategy and Innovation

This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional
Footprint score, and to target areas of particular interest or concern.
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- - This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
m o I o n a o o p rl n of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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- - This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
m o I o n a o o p rl n of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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Emotional Footprint
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This section digs deeper into the emotional connection between software vendors and users, displaying user responses to a variety of specific “emotional spectrum” scenarios that express dimensions
of the vendor-client relationship and product effectiveness. These scenarios are organized thematically by category. Use this information to understand the details behind each vendor's Net Emotional

Footprint score, and to target areas of particular interest or concern.
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